Embedded Assessment Two: Creating a Brochure 



Scoring Guide 

	



	


	Assignment 

	Your task is to transform the editorial you wrote earlier in this unit into a brochure. The brochure you create should be an informative tool that persuades the reader to adopt the opinions of the author. After you have taken your brochure through the stages of the writing process, be prepared to publish it.


	Steps 

	1.
Read through a series of published brochures and take notes on the different design layouts you observe that might be of interest to you.

2.
Next, consider your purpose and audience so that you can design a layout that will capture your readers’ attention.

3.
Revisit the editorial you wrote earlier in the unit and highlight the opinions and facts you might want to include in your brochure.

4.
Once you decide on the opinions and facts you want to include, begin to organize the ideas: perhaps you could use your topic sentences (your opinions on the subject) as bold headings in your brochure; and a list of the facts to support your claims or relevant examples for support. 

5.
Consider what persuasive techniques you will include to inform and convince your readers, and how you will incorporate those techniques in your text.

6.
After you have examined your editorial and selected the facts and opinions you would like to include for your brochure, create illustrations that will capture the main ideas represented in your original text. 

7.
Next, consider how you want to conclude your brochure so that you readers are left with a clear understanding of your purpose and opinions.

8.
Share your brochures in small groups and using the feedback from your peers, revise your text accordingly.

9.
Edit your text so that errors do not interfere with the reader’s comprehension of your text. Be sure to review the Scoring Guide.

HC Extension:  It is likely that there will be more than one audience a student could create a brochure for using the same information.  Consider challenging an HC student to choose two different audiences and create a brochure where one side is directed at the first audience and the back is left for the second audience.  This also requires them to concentrate on word choice as they have half the amount of room to persuade.  
10.
Print or create three to five copies that you can publish by handing it out to your target audience—people who you feel will benefit from reading your brochure.

11.
Last, using the following questions, on a separate sheet of paper, reflect on the process of this assignment: 

· What was your purpose in this brochure and how well did you accomplish your purpose in this task?

· What techniques of persuasion did you use and were they convincing?

· If you had an opportunity to revisit this assignment what would you do differently? Explain.




	Scoring Criteria 

	· Organization of the brochure 

· Persuasive techniques 

· Appearance of the brochure 


